Case Study:
NexOptic

Find out how we‘ve helped
Nexoptic communicate
effectively to investors.

The status quo

NexOptic Technology Corp. (“NexOptic”) is an imaging company
driving forward award winning innovations in the optical tech
sector to enhance the ways in which we see the world. Nexoptic
has 2 main divisions: machine vision and optical products.

The Goal

The goal was to maximize shareholder value and
launch a marketing campaign for their newly
introduced product.

The Process

We approached this project as we approach every project: we take an
unbiased, curious position to thoroughly study the domain, test the status
quo, come up with bold ideas and try to falsify our theses. Before every
project we’re looking to build a diverse team (that solely focues on this
specific project) to create contradition, which further accelerates creativity.

Deep Study
Unbiased Testing
Creative Problem Solving
Falsification and Confirmation of Theses

The Results

When Young & Digital onboarded Nexoptic Technology inc. in mid
of March, the stock was trading at it‘s 3 year low at 21 Cent (CAD).
When we left NXO two months later, the stock had more than
doubled in value. Find out how we contributed to that rapid
growth in such a short time-period on the next slides.

Y&D onboarded
Nexoptic Technology

220%
increase

ALLIS Marketing
Campaign
The ALLIS Marketing
campaign had the underlying
motivation of making artifical
intelligence visible and
tangible to investors.
The slide option on Instagram
contributed to the high
engagement rate.

+ 650%

engagement rate

Communication
to investors
Y&D was in charge of writing
press releases and developing
a communication strategy for
investors. COVID-19 made
sensitive wording a priority.

Vancouver, Canada – March 31, 2020 – NexOptic Technology Corp.
(“NexOptic” or the “Company”) (TSX VENTURE: NXO) (OTCQB: NXOPF)
(FRANKFURT: E3O1) today introduced All Light Intelligent Imaging
Solutions (ALIIS™). This new artificial intelligence technology replaces
Advanced Low Light Imaging Solution (ALLIS™) thanks to significant
upgrades and added functionality
DoubleTake Production on Hold
Considering supply chain challenges around manufacturing and uncertainty
in consumer demand resulting from the COVID-19 pandemic, NexOptic has
decided to temporarily postpone the commercial launch of DoubleTake, its
revolutionary and award-winning sport-optics device. As our global
community experiences unprecedented challenges during this uncertain
period, we thank you for your continued support. On behalf of the entire
NexOptic team, we wish you and your family good health.

Overview

Result:

Goal:

Process:

Maximize shareholder
value and launch a
marketing campaign for
their new product.

With rapid iteration cycles
and try & error strategies,
we quickly found
successfull campaigns.

Within one month, the stock
doubled and the
engagement rate on
Instagram went up by 650%.

